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Foreword by Rufus Olins
Group Communities and Campaigns Director, the Co-op

In these uncertain economic times does our commitment to 
charitable giving stay strong, and, if so, what motivates us to 
give to others?

The research shines a light on how much we give of our money and 
time to supporting others. Despite the challenges each of us face 
in our daily lives there is a huge will to make the system work.

As part of my role at the Co-op, I am privileged to see on a daily 
basis the personal responsibility people take to improve the lives of 
their fellow citizens. So I am not surprised that this report confirms 
we tend to feel more charitable now than we did five years ago. 

Strengthening communities and breaking down barriers between 
different backgrounds and generations has become more 
important than ever. And more than half of us feel we should be 
giving more money or time to good causes. 

One of the most encouraging findings is the civic spirit shown by 
young people. The younger generation, which is often criticised for 
its self-interest, is the most generous when it comes to giving time 
to charitable causes. They want to participate and engage even 
more than their parents or grandparents. 

It would be wrong however, to give the impression that everything 
is rosy. Far from it. The findings also reveal the barriers we face that 
can stop us giving; from a lack of time or money to questions over 
where funds end up.

Interestingly, the research shows that our willingness to give 
fluctuates depending on the day of the week, with Friday evening 
finding us at our most generous.

Across all the age groups seven out of 10 say they have done a 
good turn or errand for a friend, neighbour or stranger without 
ever considering it to be an act of charity. These activities range 
from looking after other people’s children to feeding a friend’s 
pet or driving someone to a medical appointment. If we were to 
take all these caring acts into consideration then our donations to 
charity would be far greater.

Of course, these neighbourly acts of kindness are familiar to 
us at the Co-op because for the past 170 years or so, we have 
championed the benefits of active citizenship in our communities. 
We know that not only does this make a positive difference to the 
lives of others, it also increases our own sense of wellbeing. 

Indeed, that is what inspired the original Rochdale Pioneers and 
today inspires our campaigning work, both at home and overseas. 
In addition, we are recruiting 1,500 member pioneers to help bring 
the community together and our Co-op membership scheme not 
only rewards our members but also supports good causes within 
their community. 

Every time a member buys Co-op branded products or services 
they receive five per cent with a further one per cent going to local 
good causes. Since the scheme began in September 2016 a total of 
8,000 local good causes have shared £20m.

At a time when inequality is threatening the wellbeing of our 
communities, it is heartening to see in this report, the appetite that 
exists to reverse the trend. I hope you find it helpful.

Rufus Olins
Group Communities and 
Campaigns Director, the Co-op
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The nature of giving
Psychologist summary by Donna Dawson

National outlook
The UK has always been known both nationally and internationally 
as a ‘nation of givers’. This is the result of the historical inheritance 
of a strong Protestant work ethic (work hard, live moderately, and 
think of others before yourself), and a social democracy that looks 
after the less fortunate in society. It is a nation that roots for the 
underdog, rather than always championing the ‘top dog’. Add 
to that the experience of two world wars and frequent economic 
hard times, and Brits know how suffering affects us all, and how 
important it is to draw together and to work together. It has created 
deep wells of compassion and kindness in the majority of Brits, 
who continue to give more to charity than they did five years ago.

The rise of the Internet is one factor that has increased our giving, 
as it updates us instantly on every crisis, emergency and natural 
disaster worldwide. Today, we are much more knowledgeable 
about who needs help. Add to that crowd-funding and personal 
appeals for help (‘Go-Fund-Me’), and it has never been easier 
to give.

An individual cannot achieve their highest aims in life if parts of 
their community or society are struggling, and so we naturally 
look around to see what we can do. Doing what we can to make a 
difference gives us back a feeling of power and control; whether it 
is giving money or time to a charity, or doing small acts of kindness 
for friends, neighbours or complete strangers.

Human nature
Although basic human nature is often accused of being greedy and 
self-interested, one of our best instincts is the seemingly inherent 
need to keep others from suffering in the ways that we have. How 
often have we heard someone who has lost a loved one in tragic 
circumstances say, “I want to change things, because I don’t want 
anyone else to suffer in the way that I have”. 
   
Whether we have suffered in the same way or not, our imaginations 
allow us to put ourselves in other’s shoes. And we also know that 
anything is possible in Life; good times can suddenly turn to 
bad for any one of us. This helps us to develop compassion and 
kindness.

Donna Dawson
Psychologist
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Gender (women versus men)
It is not surprising that women are more ready to give than men, 
as women are biologically wired to respond more emotionally 
to people and relationships. This tendency is heightened with 
childbirth, where women with children can develop a universal 
connection to all children, and react more readily to any child who 
is suffering (however, this is not to exclude fathers and childless 
couples, who can also feel the same!). Through their children, 
women become more tied into their local communities and 
schools, and become more aware of needs and opportunities to 
help. Although women may not give as much to charities as men 
(usually due to not earning as much), they make up for that in their 
frequency of giving and the amount of time that they volunteer to 
work for charity.

Age-groups
It came as no surprise that more than half of the 18-25 year age-
group have given their time to support a charity over the past year: 
this is the most idealistic, energetic and enthusiastic age-group, 
fresh out of school or college, and eager to make a mark on the 
world by testing out their ideals. Research shows that 86% of the 
45-54 year age-group give the most money to charity, and this 
makes sense as well, as their most pressing financial obligations 
are now behind them (raising children, mortgage etc) and they are 
clearer about how much they are free to give

Motivation
‘Giving’ is an emotional response, and our emotions or mood can 
be affected by a range of things, including time of year or the 
time of the week. Christmas definitely reminds us of the needs of 
others, as we shop for gifts for our family and friends. The disparity 
between what we have and what others lack becomes more real at 
this time of year; it feels wrong to indulge without helping others.

Similarly, on a Friday, or after a pay-rise, or holiday, we want to 
share our good experience through ‘giving’.

There is not much difference between saying that giving to a 
charity “makes me feel happy” or “it makes me feel better about 
myself”, because they are really one and the same thing. In our 
society, the concept of self-love is difficult to grasp, as it is often 
confused with ‘ego’, which smacks of selfishness. And no one wants 
to appear selfish and self-involved. Helping someone else is a great 
way to boost our own self esteem.
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7/10
have given up their own 

time to help others

42%
want to give something 

back to society

4 
charities

supported by each Brit 
on average.

£99.45 
annual average amount

Brits give to charity 
each year

55% 
have donated belongings 

to a charity or a good 
cause this year 

82%
Women are more likely to 

donate to charity than men

52%
of Under 25s volunteered 
time in the past year, more 
than any other age group

Our key findings



7

Why are we a nation of givers?

There are two main drivers, above all 
others, that motivate Brits to give so 
generously to charities and good causes 
- a sense of responsibility and a desire 
to give something back.
More specifically 43% say that they 
contribute to charity as they feel a 
responsibility to support those less 
fortunate than themselves, while 
42% want to give something back
to society.

However, we should not underestimate 
that there is clearly a mutually 
beneficial impact of giving to charity, 
and that it makes us feel good. Just 
under a third (31%) admit that a key 
reason for giving is because it makes 
them feel happy, and 23% say it makes 
them feel better about themselves.

Additionally, 25% say they feel proud 
when they give to charity, 24% say it 
makes them feel part of a community, 
and 21% say it makes them feel they 
play an active role in society.

Interestingly, one in four (25%) 
give to charity because they have 
experienced hardship themselves, 
while 18% say they give because 
they can afford to.

Only 7% say they give to charity 
because they feel pressured into 
doing so. 

it makes them 
feel proud

makes them feel part 
of a community

makes them feel 
they play an active 

role in society

25% 24% 24%

How do people feel when 
they give to charity?
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The nation that keeps on giving

As a nation we tend to support just a few 
favourite charities.
The research shows that on average 
Brits tend to give to four charities 
a year while a small number (3%) of 
us spread our support spread our 
support out by donating money to 
more than ten charities a year. 

However, the idea of donating to 
charity is not restricted to just cash 
with 55% claiming they have given 
belongings to a charity or good cause, 
and one in four (25%) have made a 
contribution to a food bank.

People are always finding more 
and more creative ways to support 
charities. 14% say they have done a 
physical or sporting challenge to raise 
money for charity. The 35-44 age 
group is the top age group when it 
comes to dong a physical challenge 
while (18 %), 11% of those over 55 have 
completed such a task. 

A further 13% have taken part in some 
form of sponsored event and the same 
number  (13%) have baked a cake for a 
good cause while 8% have taken part 
in a community clear up and 7% have 
bought a charity single. 

Brits tend to give to 
four charities a year

have given belongings 
to a charity or good 

cause

one in four have 
made a contribution 

to a food bank

have undertaken a 
physical or sporting 
challenge for charity

55% 25% 14%
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Eight in ten Brits (80%) donate 
money to charity – though this figure 
differs slightly based on age, gender 
and location

The nation’s most giving hot spots

78%

£100
donated on average 

every year

£111.79 £90.28

82%
Average donated per year Average donated per year

Likely to donate Likely to donate

Men Women

Women are more likely to donate to charity than men; 82% versus 78% and 
across the generations charitable giving is highest amongst 45-54yr olds, 86% 
of whom give to charity.

On average, we give just under £100 a year (UK mean annual average £99.45) 
– though on average men tend to donate more money than women - £111.79 
per year compared to £90.28 for women.



10

The nation’s most giving hot spots
Top ten most generous cities and regions (£) Top ten most generous cities and regions (%)

London £112 London 79%

Brighton 89%
Southampton 80%

Cardiff £113

Wales £111 Wales 77%

South West 84%

Bristol 88%

Plymouth 83%

Liverpool 86%

West Midlands £113 West Midlands 82%

Top ten most generous cities (£) Top ten most generous cities (%) Top ten most generous regions (£) Top ten most generous regions (%) 

Liverpool £120
Manchester £90 Manchester 82% 

Nottingham 78% 

Edinburgh 87%

Sheffield £98

Norwich £115

Greater London £125 London 81%

East of England £95

East Midlands £71 East Midlands 81%

Scotland £85 Scotland 84%

North East £85

Yorkshire & the Humber 81%

South East £101 South East 82%

North West £109 North West 81%

Birmingham £115 Birmingham 82%Southampton £142

Glasgow £94

Northern 
Ireland £86

Northern 
Ireland 83%

Leeds £100

4 6

1

6 9

18

3

10 7

3

9

7

5

8
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1. Southampton  £142
2.  Liverpool  £120
3.  Norwich  £115
4.  Birmingham  £115
5. Cardiff   £113

6.  London £112
7.  Leeds £100
8.  Glasgow £94 
9.  Sheffield £98 
10. Manchester £90 

1. Brighton 89%
2.  Bristol 88%
3.  Edinburgh 87%
4.  Liverpool 86%
5. Plymouth  83%

6.  Birmingham 82%
7.  Manchester  80%
8.  Southampton 80% 
9.  London  79% 
10. Nottingham 78% 

1. Greater London  £125
2. Wales  £111
3.  West Midlands  £113
4.  North West  £109
5. South East   £101

6.  East of England £95
7.  Northern Ireland £86
8.  Scotland  £85 
9.  North East  £85 
10. East Midlands  £71 

1. South West  84%
2. Scotland 84%
3.  N. Ireland 83%
4.  South East 82%
5. W. Midlands  82%

6.  East Midlands 81%
7.  North West  81%
8.  Yorkshire & the Humb  81% 
9.  London  81% 
10. Wales  77%

2 10

1

2

5

4

1 9

6
10

10
6

8 2

9

8

5 4

3 5

4 7

7 3



11

Most people associate making a 
donation to charity with giving money. 
However, almost four in ten Brits (38%) 
say they have given their own time or 
volunteered for a good cause in the 
past year.

Women (42%) are significantly 
more likely to have volunteered for 
a good cause over the past year 
in comparison to men (34%). More 
than half of under 25s (52%) have 
volunteered their time in the past year, 
more than any other age group.

People in the Greater London region 
(45%), the East Midlands and the West 
Midlands (44%) are most likely to have 
given their time in the past year. 

Residents of Birmingham (45%) are 
more likely to have volunteered their 
time in the past year than any other 
major city.

The amount of time people give 
varies. Of those who have volunteered 
or donated their time in the past year, 
three quarters have given up to a 
day, though one in twenty have 
donated over a week.

Interestingly, while four out of ten Brits 
say they have ‘technically’ volunteered 
or donated their time to good causes, 
the research also reveals that many 
more of us have done a good turn 
or errand for a friend, neighbour or 
stranger without considering that it 
was an act of charity.

These little helps of kindness 
range from checking on an elderly 
neighbour, caring for someone’s 
children or feeding someone’s pet, to 
mentoring a young person or driving 
someone to a medical appointment. 

In fact, seven in ten have given up 
their own time to help others and to 
make a difference in this way over the 
past year alone.

Giving our time & volunteering for good causes

Areas most likely to give time:
Greater London 45%

East & West Midlands 44%

of Brits say they have 
given their own time or 
volunteered for a good 
cause in the past year

of under 25s have 
volunteered their time in 
the past year, more than 

any other age group.

of women have 
volunteered for a good 

cause in comparison 
to 34% of men

38% 52% 42%
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Our charitable nature fluctuates 
depending on a wide range of factors, 
from what time of the week (or year) 
it is, to life experiences and other 
environmental factors.

As the festive season approaches, 
more than a third of us (37%) say our 
charitable nature and desire to give 
increases, peaking at 52% amongst 
under 25s, proving the old saying that 
Christmas is a time for giving. 

Meanwhile, one in five of us say our 
generousity or willingness to give is 
impacted by what time of the week 
it is, with more than a third of this 
group feeling ‘more generous’ on a 
Friday evening at the end of a working 
week (this is much higher than at any 
other time of the week, including 
weekends).

One in three of us say that specific 
events can have an impact on our 
generosity levels. Spikes come after 
a payrise or promotion (11%), after 
watching the  news (9%), a moving 
documentary or film (9%) and 
following a holiday (9%).

On a deeper level, key life stages can 
also impact our charitable giving, with 
45% saying that their willingness to 
give is impacted by key life stages and 
experiences.

Some 15% say they are more open 
to giving when a loved one faces ill 
health, and 14% say this is the case 
after losing a close relative.

One in ten (9%) say becoming a 
parent made them more likely to give 
to charity, while one in twenty say that 
getting married made them more 
generous, with a further 5% saying 
retirement made them more open 
to giving.

8% of us say that experiencing own 
financial hardship or worries made 
them charitable.

The peaks and troughs of charitable giving

Seasonal cheer
37% of us say that 

our charitable nature 
increases at Christmas

Caring & sharing
15% say they are more 
open to giving when 
a loved one faces ill 

health

Friday feeling
One in five of us say our 

willingness to give is 
impacted by what time 

of the week it is.

Family matters
One in 10 (9%) say 
becoming a parent 

made them more likely 
to give to charity

Positive events 
One in three of us say 

that specific events, like 
holidays, impact on our 

generosity levels.

Life experience 
8% say their own 

financial worries made 
them more open to 

giving
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Whilst we are a generous nation that 
gives a great deal of money and time to 
lots of good causes both at home and 
overseas, there are a number of barriers 
which stop some people donating giving 
even more.
One of the reasons why people don’t 
give is that they simply cannot afford 
to. Four in 10 Brits say a lack of money 
prevents them from donating 
to charity.

Media stories of misuse of funds may 
be a factor as to why one in five (21%) 
say concerns over where funds go, can 
be a barrier to giving.

Meanwhile, our busy lifestyles also 
play a part with 17% saying that a lack 
of time stops them donating. While 
6% are honest enough to say that they 
simply forget.

Barriers to giving

Brits say a lack of 
money prevents 

them from donating 
to charity

4/10
say concerns over 

where funds go can be 
a barrier to giving

21%
say that a lack 

of time stops them 
from donating

17%
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Having asked respondents if they feel 
more or less inclined to give to charity 
compared to five years ago, 
it seems us Brits still enjoy giving. 
While half of Brits (51%) say there has 
been no change, one in three Brits 
(33%) say they feel more inclined 
to give compared to five years ago 
– double the figure who feel less 
inclined (17%). 

This suggests that as a nation we are 
becoming more generous, not less, 
even though the economic outlook 
looks uncertain and many people 
have not experienced real-terms wage 
growth in that time. 

We are also more inclined towards 
charities that support our own local 
communities.

Four out of 10 (38%) say they are more 
inclined to support a local community 
cause compared to just 7% who would 
feel less inclined to support such a 

cause. Women are more likely to be 
positively swayed by this; 41% say it 
has a positive impact compared to 
34% of men. While overall 55% say it 
does not have an impact.

But however charitable we are, we 
actually want to do and give more. 
In fact, half of all Brits feel that they 
should give more of their time or 
money to charity.

Breaking this down further, 31% feel 
they should donate more money to 
charity and 30% feel they should give 
more of their time. There is a gender 
difference when it comes to donating 
‘time’ – 37% of women feel they should 
give more of their time, compared to 
just one in five men (21%).

Is giving on the rise?

say there has been 
no change

feel more inclined 
to give

feel less inclnded 
to give

51% 33% 17%

Are you more or less inclined to give 
to charity compared to 5 years ago?
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We know that time and hectic lifestyles 
impact on our charitable giving. 
It’s not surprising then that the 
majority (56%) of Brits think that 
retailers should make it easier to give 
something back when doing the food 
shop – something that is second-
nature of course to millions of Co-op 
members. 

Since September 2016 Co-op 
members have received a 5% reward 
every time they purchased own brand 
products and services with a further 
1% going to good causes within their 
community.

The 1% rewards for local good causes 
go into a fund that includes proceeds 
from carrier bag sales in England and 
Scotland. Since the scheme began 
8,000 local good causes have shared 
£20m and last month the latest 4,000 
member-nominated local good 
causes across the UK received an 
average payment of £2,750.

Many local charities operate on a 
shoestring so the money these good 
causes receive, thanks to Co-op 
members buying everyday essentials, 
is vital.

Should giving be easier?

5% 1%+
back to you back to your

local cause

Get Give

8,000 causes shared 
£20m last year

November 2017
The latest 4,000 good causes 
recieved an average of £2,750
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Russ Brady 
Head of Group PR and 
Strategic Comms 
Russ.brady@coop.co.uk 
0161 692 4295 / 07880784442

Dave Smith 
Corporate PR Manager 
Dave.smith@coop.co.uk
0161 692 4285 / 07702152771

Research 
Research questioned 2,000 people by Opinion Matters, October 2017. Nationally 
representative sample. 

About the Co-op 
The Co-op is one of the world’s largest consumer co-operatives, with interests 
spanning food, funerals, insurance, electrical and legal services. It has a clear 
purpose of championing a better way of doing business for you and your 
communities. Owned by over 4 million members, the Co-op has 3,800 outlets in 
communities across the UK. It employs around 69,000 people and has an annual 
turnover of over £9.5 billion.


