Leading in Fairtrade
for over 20 years

W HY C H O O S E
FAIRT R A D E ?

DISCOVER THE BENEFITS
FAIRTRADE BRINGS

A FA IRER D EA L

SEE HOW INVESTMENT IS
HELPING COMMUNITIES

WON DE R WOME N

CELEBRATING INSPIRATIONAL
WOMEN’S DAY

Our statement
Our Co-op first adopted the FAIRTRADE Mark 20 years ago and
began to talk to customers and members about the importance of fair
value, and the impact that products carrying the logo were making on
communities in some of the world’s poorest countries. We’re extremely
proud of how we have supported Fairtrade to grow in the global market
since then.

Raise a
cuppa to Fairtrade

This year we’re celebrating some big milestones, it’s 15 years since we
became the first retailer to move all our coffee to Fairtrade and 10 years
since we ensured all our tea was Fairtrade. It’s also the first anniversary
of our pledge to source all the cocoa we use for Co-op branded
products under Fairtrade terms. We’re not stopping there. We’re thrilled
to announce this Fairtrade Fortnight that all of our African roses are now
Fairtrade too!

This year, we’re inviting you to get closer than ever before
to the wonderful world of Fairtrade.
Starting with Fairtrade Fortnight (26 February – 11 March), we’re
celebrating the positive impact Fairtrade has on the lives of people
all over the world. And you can get involved too, just by sharing a hot
cuppa and a slice of cake.

As you would expect, when it comes to Fairtrade, we do things
differently with additional support and investment to drive
Fairtrade #TheCoopWay. I would like to encourage you to come
together this Fairtrade Fortnight, to celebrate with friends, family
and colleagues and spread the word about the impact of Fairtrade
on communities globally. After all, as one of our Fairtrade farmers
told us, “Fairtrade is not a brand, it is a people.”
Let’s come together and make it even stronger.

By taking part in a Fairtrade coffee morning (or hosting one of your
own), you can help more people to understand, and choose, Fairtrade.
The more people choosing, sharing and shouting about it, the more
power to the producers. So pop the kettle on and celebrate Fairtrade
Fortnight with your family, friends and community.
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In this pack, you’ll find everything you need. We share tips on how to
host a coffee morning, and share a few recipe ideas, resources and
inspiring stories too.

Jo Whitfield,
Food CEO

Why choose Fairtrade?

Fairtrade is all about better prices, decent working conditions and fairer terms of trade for farmers
and workers in developing countries. It’s something we’ve proudly championed for over 20 years.
Without Fairtrade, producers are at the risk of volatile markets, unstable livelihoods and poverty. They are without protection and
without certainty. That’s not good enough. That’s not fair. So when you buy a product with the FAIRTRADE Mark, you’re helping
those very producers and workers to improve their lives and protect their communities.

A history of Fairtrade:
1st

1st

1992

First supermarket to
sell ethically traded
Cafédirect coffee

1998

First supermarket to
sell Fairtrade products
in all its stores

1998

1st

2000

Co-op Milk Chocolate is
launched – the world’s first
own brand Fairtrade product

We sell the UK’s very
first Fairtrade bananas

2001

We launch the UK’s first
fairly traded supermarket
wine

1st

2001

We launch the
UK’s first own
brand Fairtrade
coffee

2016

2008

2010

We launch
the world’s
first Fairtrade
blueberries

All our own brand hot
drinks, sugar and cotton
wool become Fairtrade

2005

We become the first
supermarket
to sell Fairtrade sugar

2003

2002

All our own brand coffee
becomes Fairtrade

All our own brand chocolate
bars become Fairtrade

1st

2010

All our bananas
become Fairtrade

2015

We sell our 50 millionth
bottle of Fairtrade wine,
becoming the world’s
largest seller

2015

We become the world’s
biggest convenience
retailer of Fairtrade
products

2016

We become the first
supermarket to sell
only Fairtrade sugar

2016

All our own brand
chocolate Easter
Eggs become
Fairtrade

2017

All our cocoa
is sourced on
Fairtrade terms

2018

All our African
roses are now
100% Fairtrade

A fairer deal for growers
We’re proud to have led the way in Fairtrade coffee for over 15 years, when we became
the first supermarket to stock it back in 1992. We haven’t looked back since.
Last year, we invested £25,000 into our Colombian coffee producers, Aguadas
Co-operative, as part of our Growing Stories campaign. Aguadas have 1,500 members in
their remote community, and have been Fairtrade certified since 1997. Today, more than
90% of the coffee growers in the region are part of the co-operative.

They’re funding a
community project that
trains women in additional
business, leadership and
food safety skills. In just
a few short months, nine
community gardens have
been built, kitchens across
the community have
received new equipment,
and each woman trained
has received five chickens
and materials to build a
coop on their farms.

Rosa
We’ve worked with Rosa since 2003. “I come from a
family of coffee growers, it’s in my blood,” says Rosa.
“Before Fairtrade it was hard to maintain a business.
The price was either too high or too low. It was hard
work for such a small amount of money.”
Rosa is well aware of the benefits of being part of
the co-operative. “I feel really lucky, as the minimum
guaranteed price means I know how much I’m
getting for my coffee. That way, I can work on
improving my farm.”

It’s already creating a
sustainable source of
income, as well as food for
their families.

And it’s not only Rosa who’s benefited. “My sons
and daughters have always known that the Fairtrade
Premium is the reason for the improvements to
their school.”
Rosa at Aguadas.

What’s next?
In 2018, Aguadas will roll out the second stage of
their community programme, where the women
who took part in the project will train others as part
of a schools education programme.
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Serving suggestion. Products shown are stocked in
participating stores and subject to availability.
Varieties as stocked.

Aguadas are using their
money to great effect.

Celebrating the
inspirational
women in
our lives
2018 is a year we’re very much looking
forward to – and March will be a particularly
special month. As well as Fairtrade
Fortnight, we’ll be celebrating International
Women’s Day (8 March) and Mother’s Day
(22 March) too.
What better way to celebrate both days
than with the news that all our African
roses are now 100% Fairtrade? This means
more investment into our flower grower
communities where many of the workforce
are women.

Fairtrade makes a
world of difference
Last Fairtrade Fortnight, we made a promise that all the cocoa in our own brand products
would be sourced on Fairtrade terms. It was a UK supermarket first – and still is. Today, our
commitment generates around £450,000 of Fairtrade Premium annually to cocoa producing
communities in Cote d’Ivoire for projects, in addition to fair pay.
But that’s not the only good work we’ve been doing in Cote d’Ivoire. We’ve been
supporting the Women’s School of Leadership too. Although women make up almost half
the agricultural workforce in developing countries, they make up just over one fifth of the
farmers registered as members of Fairtrade producer organisations.
And so, 22 local female cocoa farmers are taking part in a special business training
programme that enhances their skills like decision-making, managing resources and
leadership. In the future, these women will be able to take up leadership jobs in their
cocoa co-operatives.
Traorè Awa, Cote d’Ivoire.

OUR FOCUS FOR THIS YEAR;
FA I R T R A D E R O S E S

As well as having more beautiful roses to
share with the women we love, we’ve also
invested in a project that’s transformed the
lives of the people who produce them, in
Naivasha, Kenya.
As well as the Fairtrade premium our
commitment provides, we’ve funded
a nursing graduate programme in the
community’s local hospital. In a community
where the patient to nurse ratio is 60:1, this
program provides a much-needed boost to
maternity services at the hospital.

Our amazing producers – Traorè Awa Batiba
Awa is a member of the CAYAT cocoa co-operative and a student of the Women’s School of Leadership.
“For me, the School of Leadership helps raise potential. Sometimes we’re unaware of our qualities and
strengths.”
Awa’s been sharing what she’s learnt with women in the wider community, encouraging them to get
involved in Fairtrade and in their local co-operatives. She says, “It’s wonderful to explain what Fairtrade is
and the benefits it brings. The farmers and producers are happy to talk about women too; to speak about
women’s development, and to recognise their empowerment.”
She’s been helping to challenge perceptions of women in the industry too. “We went to farmers to
explain that women have a role to play in society. They had to think that they were not just made for
farming, or to have children. We made them understand that they could do anything – achieve anything!”

G R A D U AT E P R O G R A M M E
F U N D E D B Y FA I R T R A D E

